ser

WHEN USERS ORDER

browses online Once
or twice, bc i heard

about the brand info

on cost the taste

When | am short on
time or cannot make it
to a store so its once a
month maybe

SUBSCRIPTIONS ?

? 1 dont mind but i dont

like being held prisoner

more for a business not
an every day person

SITE EXPERIENCE

It was easy to navigate it would be easier if i
was more knowledgeable of wines and what |

wanted but it wasnt to difficult. | do not liek
that | had to check my bag in order to increase
my quantity | would like that option before it
was put into the bag. | could not empty my
cart | could not figure it out so | jusst stopped.

drab; then a bit
all over the plac

€]

Feature list confuses me
never seen that sort of
verbiage used for drinks
in alist like this

Iwant to clickon
the Featuring part
soican
understand bio
dynamic organic
its ke huh,

Desktop
cellphone woul
be a pain

COMPETITORS

DEMOGRAPHIC

early
NYC . . Female

not very
tech

savvy

Info/options to keep

alternative
options to
purchase if
they do not
deliver to you

free

delivery . e .

Stands out: Zip
codes, i like.
that its there
but not how it
looks

EXPECTATIONS/ NEEDS

the delivery
turnover
time is
important

eaSy to description of

navigate =~ wine

. important

IS @ MUSt description of
taste

| expet: Empty my
shopping bag simply |
could not figure it out



Insights




